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Discover Digital: User Engagement 
Introduction: 

We engaged with participants who are registered members of LGOWIT in a number of ways. 

Firstly, via an online survey using SurveyMonkey to capture the necessary information and pull 

together the statistics to show the level of understanding of the use of digital equipment, services, 

and resources. What products, software, hardware, and services they are aware of and if they have 

experience of using them.  

This survey will primarily be distributed online using SurveyMonkey.  

We are aware that many of those we support through our work either do not have the necessary skills 

or do not have reliable internet access to undertake the survey online. 

For this audience we will invite them to take part in the survey via a telephone call and collate the 

data and enter this manually into SurveyMonkey with their permission. 

Additionally, we planned to carry out the survey and have an open discussion at 2 of our online Living 

Better Groups, hosted by our Community Networkers.  

All data gathered through the online survey will be reported using the tools available, whilst the group 

report will be based on a manually drafted report. 

No personal data was captured from any of the participants. 

 

Our survey participants were all LGOWIT members and all living with Long Term 

Conditions, many of whom lived in rural and remote areas of Highland. 

 

Methodolgy: 

SurveyMonkey was the chosen tool to design, deploy and distribute the survey. This was easy to 

distribute and allows for the collation of statistics and analysis. A link was circulated via email to all 

LGOWIT members and a link was also placed on the ‘News’ section of the LGOWIT website. 

Additonally, the link was proivided to the member’s only Facebook page. 

With initial input from the community networkers, the design and questions of survey were kept 

simple. A total of 21 questions were incorporated in the online survey, with an estimated time of 2 

minutes to complete. It was felt anything longer would deter participants from completing the survey. 

“We really learnt how to use devices and online 

resources on the job” (‘Coffee and Chat’ participant) 
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Summary Findings: 

Questions 1-8 dealt with use of IT and digital health equipment and Internet and mobile devices. 

 

A total of 56 responses to the online SurveyMonkey survey were received. Invitations were sent out to 

members inviting them to an informal discussion at a ‘Coffee and Chat’ session. Two sessions were 

arranged one during the day and one in the early evening. However, the evening session did not run 

as no invitations were accepted. The day time session that ran had 14 attendees with the discussion 

flowing well. 

 

Everyone taking part in the online survey answered all questions the full survey report is contained in 

Appendix 1. 

 

Access to equipment: 

All respondents of the survey had access to a least one piece of IT equipment. The majority had access 

to a smartphone/iPhone and Tablet/iPad, 44 of the 56 respondents (78.57% for both), closely 

followed by access to a laptop/MacBook, 41 of the respondents (73.21%). 11 respondents had access 

to a desktop computer (19.64%). 

 

Level of knowledge using IT equipment: 

Prior to the survey results being received it was assumed that the level of knowledge would be either 

‘Not Bad’ or ‘Low’. However, the responses showed that 23 respondents stated they had a good level 

of knowledge (35.71%), with 23 respondents rating themselves as ‘Not Bad’ (41.07%). 4 respondents 

rated their knowledge as ‘High’ (7.14%). 

 

The regular use of IT equipment was shown to be very high with 52 (92.86%) respondents using their 

IT equipment every day. 

 

Access to health monitoring equipment: 

50% of respondents did not have or use any devices. Blood pressure monitors we the most used at 

33.93% of respondents, followed by Oximeter 14.29% and then 10.71% using a blood glucose monitor. 

Level of knowledge for those using devices was mostly ‘Not bad’ at 29.09%. 
 

Internet speeds and Mobile phone signals: 

The results of the survey came as somewhat of a surprise. In general, most people complain about 

their internet speed and mobile phone signal. However, our findings contradict this with nearly 90% of 

respondent’s saying they have good internet access and exactly the same figure was recorded for 

mobile phone signals. 
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Online services and sessions: 
Question 9-16 dealt with the awareness of online services and session available to LGOWIT members. 

 

 NHS services: 

Just over 73% of respondents had heard of NHS inform with 46% of these showing that they have not 

used the service. 26% had no knowledge of NHS Inform.  

 

Similarly, just over 73% of respondents had heard of NHS Scotland Near Me, with 34% showing they 

have not used the service. Nearly 27% of respondents having no knowledge of the service. 

 

LGOWIT’s Offerings: 

We then asked specifically about online services provided by LGOWIT the results were as follows. 

Approximately, 85% of respondents had heard of LGOWIT’s eLearning offering. 52% had heard of the 

service but not used it and approximately 33% had accessed the service. 14.5% were unaware that the 

service existed. 

 Nearly 93% of respondents had heard of or attended a LGOWIT ‘Coffee and Chat’ session 

With regard to the Wellbeing sessions approximately 95% of respondents had heard of or taken part 

in a LGOWIT organised session. 

Just over 73% of respondents were aware that LGOWIT offered a member only area on their website. 

 

We then asked questions specifically about AbilityNet. 

The results were almost split between those who knew about the services offered by AbilityNet 

(48.21% and those who did not (51.97%). There were only 7 respondents who had used services 

provided by AbilityNet (12.5%). 

 

We asked participants if they felt their IT skills had improved during the Covid-19 Pandemic. 

Respondents mostly felt their skills had either stayed much the same or improved a little or quite a bit 

(see Appendix 1 slide 36 for breakdown). 

 

We the asked participants to if they needed help in using any of the following: 

Teams 

Zoom 

Youtube 

Facebook 

Twitter 

Instagram 

Other 

 Approximately 48% said they could use all of these, with Instagram being the one where respondents 

indicated they needed help to use, 21 respondents (37.5%). 
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Help with using IT or Smartphone/Tablet equipment 

Here the majority  responded that they did not need any help in the use of equipment 41 out of the 

56 respondents, with only 4 (7.27%) showing that they needed a lot of help. Those who needed help, 

needed help in using their Tablet/iPad (16.07%). 

 

Online safety: 

The final question asked if the participant felt safe attending any online sessions. 33 responses 

indicated that they either felt very safe or fairly safe (77%). 12 participants hadn’t really thought about 

it (21.4%) and one participant felt a bit unsafe. 

 

‘Coffee and Chat’ Session: 

Fourteen LGOWIT members attended, and the discussion really focused on their knowledge of what is 

available to them in the support of Self Management of their long term condition. 

Additionally, we discussed the general use of their IT skills and what they used most of all in the way 

of apps and software (including MS Office 365), and any other tools. 

Discussion also took place on where they go for any support in the use of equipment and software. 

The majority said they looked for support from friends and relatives. Others mentioned the support 

provided through LGOWIT’s Community Networkers. One participant stated that they would have 

been lost without the continued IT support from their Community Networker. 

Internet access did not seem to be such a serious problem in rural areas as we had thought. None of 

those present had encountered internet access problems with download speeds being fast and 

reliable. One member from Wick ran a speed test during the session and recorded an average speed 

of 35mbs during the one-hour session. 

All those present had heard of NHS Near Me with over 50% having used the service either with their 

GP or Consultant. The feeling was that it was adequate, but not perfect as it felt impersonal. 

NHS Inform was not generally know by the group.  

AbilityNet was known to approximately 50% of attendees. The consensus of the group was that 

information about AbilityNet should be more readily available so that more people know about the 

services they provide 

The group knew about all the sessions run by LGOWIT, but only around 25% knew of the eLearning on 

offer. 

It was felt that they would engage more with online services if they knew what was on offer and had 

information about them. I briefly gave an explanation of ALISS and would this be something they 

would find trustworthy if it contain information about apps and software etc. The overall consensus 

was yes. 

They also felt that the Pandemic had lead to them using tools more and their level of confidence in 

the use of tools such as Teams and Zoom had increased. 
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Telephone call survey: 

Community networkers contacted known LGOWIT members who did not have access to the internet 

inviting them to be interviewed at a time that was convenient for them. There were no members who 

came forward to be interviewed.  

 

Conclusion 

 

Contrary to what we believed to be the case, LGOWIT members are relatively highly skilled in the use 

of IT equipment. Where if any support is needed, is in the effective use of IT equipment particularly, 

Smartphones and Tablets. 

The use of apps is something that our members are not averse to using, but they are not sure which 

one they should trust and use. 

With so much on offer, they tend to get confused and more often than not do not use anything, 

instead relying on what they already have and what they know. 

Peer support is something that is extremely important, and the support provided by our Community 

Networkers to help members get online and join in has been invaluable. Members sometimes take on 

the peer support role by helping each other to get online and discuss what support is available online. 

 

From our limited research generally people are confident to go online and use tools to take part in 

online activities. What they are needing, is a way of choosing the right tool that works for them. There 

Many of the participants said that they would like to be signposted to where they could find ‘trusted’ 

apps and software as there is too much freely available and they do not know which to choose. Being 

able to go to a single source that clearly outlines the offering will be of great help. It was also 

suggested that this should not only cover apps and software by equipment to. 

As a result of this research LGOWIT will be putting more effort into the marketing of online offerings 

to increase members awareness and to increase the usage of online resources particularly our 

eLearning modules. 
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  : Do  o   ave a goo  internet access at  ome 

                       

          

  : Do  o   ave a goo  internet access at  ome 
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  : Do  o   ave a goo  mo ile   one signal at  ome  e g     
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   :  ave  o   ear  o  or  se         s e earning   as it eas  to  se 

                       

          

   :  ave  o   ear  o  or  se         s e earning   as it eas  to  se 
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   : Do  o  nee   el   sing an  o  t e  ollo ing   ic  all t at a  l 
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   :   at e  i ment  o  o  nee   el  in  sing   ic  all t at a  l 
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   : Do  o   eel sa e atten ing an  sessions online 

                       


